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Prompt Library Step-By-Step Guide
Here’s what each box means and what 
you should put in each one:

Title:

Give your prompt a short, clear name 
so you can find it later.



Example:

“Write a Persuasive Product 
Description”

“SEO Blog Post Outline Generator”

“Cold DM Template for New Leads”

Description (Optional):

Add a short explanation of what the prompt does.

Example:

“Generates a 500-word SEO product description with emotional hooks 
and benefits.”

“Creates a blog post outline for any keyword with headings and 
subheadings.”

Type:

This defines where it appears (for your use, keep it as General).



Folder (Optional):
You can group prompts if you have several (e.g. “Copywriting”, “SEO”, 
“Client Outreach”).

If you don’t use folders, just leave it as No folder.

User Prompt:
This is the main input field — what you want to type or modify when 
using the prompt.

Think of it as the template prompt you’ll reuse.

Example:

Write a persuasive product description for: [PRODUCT NAME].


Focus on benefits, emotional appeal, and clear calls to action. 
 Avoid jargon and keep sentences under 15 words.

Or:

Create a detailed SEO blog outline for the keyword: [KEYWORD]. 
Include H2 and H3 headings with logical flow and subtopics.

System Prompt (Optional):
This tells the AI how to think and respond every time this prompt runs.

It’s similar to a “Persona” but scoped to this specific task.

Example:

You are a skilled direct-response copywriter. 
Always write in a conversational, persuasive tone. 
Keep copy clear, concise, and focused on benefits. 
Avoid fluff or generic phrases.



3 Ready-To-Use Examples

Here are three complete, ready-to-use examples you can copy straight 
into your “Create New Prompt” window inside your Prompt Library. 
There’s one for SEO content, one for sales copy and one for client 
acquisition messaging.

Persona 1: SEO Blog Outline Generator

Title:  SEO Blog Outline Generator

Description:

Creates a complete SEO blog post outline with headings, 
subheadings, and logical structure for any keyword.

Type: General

Folder: SEO

User Prompt:

Create a detailed SEO blog post outline for the keyword: [ENTER 
KEYWORD HERE] 
The outline should include at least 10–15 H2 and H3 headings. 
Structure the content logically so it flows naturally and covers the 
topic in depth. 
Avoid repeating ideas, and make sure each section adds new 
value to the reader.

System Prompt:

You are an expert SEO content strategist and writer. 
Your task is to build clear, keyword-rich outlines that follow SEO 
best practices. 
Use simple, natural language and logical progression. 
Make the structure complete enough for a writer to create a 2500+ 
word blog post directly from it.



Persona 2: Sales Page Copy Generator

Title:  Sales Page Copy Generator

Description:

Generates long-form, persuasive sales copy in a conversational 
tone.

Type: General

Folder: Copywriting

User Prompt:

Write a full sales page for [PRODUCT OR SERVICE NAME]. 
Include:

A powerful headline

A compelling lead paragraph

Emotional storytelling

Features and benefits

Proof or testimonials (write placeholders if not given)

A strong call to action

Keep the tone conversational, confident, and persuasive. 
Focus on benefits and emotional triggers, not just features.

System Prompt:

You are a professional direct-response copywriter who writes in 
Dan Kennedy’s style. 
Use punchy, persuasive sentences and strong emotional appeal. 
Avoid corporate jargon and filler. 
Always aim for clarity, momentum, and conversions.



Persona 3: Client Acquisition Message Generator

Title: Client Acquisition Message Generator

Description:

Creates short, friendly, and persuasive outreach messages for 
DMs, emails, or LinkedIn that start real conversations — not spam.

Type: General

Folder: Client Outreach

User Prompt:

Write a short, friendly outreach message to connect with [TARGET 
AUDIENCE OR ROLE] about [YOUR OFFER OR SERVICE]. 
The message should:

Sound conversational and natural, not salesy

Be under 100 words

Include a light hook or compliment

End with a low-pressure question or CTA (e.g., “Would you be 
open to a quick chat?”) 
 Include 3 versions:

Warm and casual

Professional but approachable

Humorous/light

System Prompt:

You are a persuasive but friendly copywriter who writes short client 
acquisition messages that feel personal, not scripted. 
Focus on creating curiosity and connection, not pitching. 
Keep messages concise, clear, and easy to read. 
Avoid formalities, filler, and typical sales phrases. 
Aim to start genuine conversations that lead naturally to 
discussing the offer later.



Prompt Creation Prompt

Simply personalise the bits in  then run the prompt. You can then 
add the output as a prompt in your Prompt Library.

RED

Create a reusable prompt called .PROMPT TITLE

Generate four things:

Title: (Use the provided prompt title, nicely formatted.)

Description:

Write a short, clear 1–2 sentence explanation of what this prompt 
does and what kind of output it generates. Make it sound practical 
and helpful.

User Prompt:

Write the full reusable prompt that the user will fill in each time. 
Use clear placeholders like . 
The instructions should be detailed enough that anyone can use 
the prompt effectively without extra context.

[TOPIC], [KEYWORD], or [PRODUCT]

System Prompt:  
Write the internal instruction that defines how ChatGPT should 
think, behave, and respond for this task. Keep it focused on tone, 
style, and objectives.

Keep the tone of the prompt consistent with the task. 
Don’t include anything extra — just output the four fields clearly 
labeled.



My Example Prompt

Title: 
Writing Cold Email Sequence

Description:

Creates a persuasive and personalised cold email sequence that 
helps you connect with potential clients, build trust, and 
encourage replies without sounding pushy or spammy.

User Prompt:

Write a cold email sequence to reach out to [TARGET AUDIENCE OR 
ROLE] about [PRODUCT/SERVICE/OFFER]. 
Include:

A friendly, attention-grabbing first email introducing yourself 
and offering value.

Two follow-up emails written a few days apart that continue 
the conversation naturally.

Clear but low-pressure calls to action, such as inviting a reply 
or short chat. 
 Keep each email under 150 words and vary tone slightly across 
the sequence to maintain interest.

System Prompt:  
You are a persuasive, relationship-focused copywriter who 
specialises in writing cold email sequences that sound natural 
and authentic. 
Your tone should be conversational, confident, and professional — 
never robotic or pushy. 
Focus on building rapport, sparking curiosity, and encouraging 
genuine replies. 
Avoid clichés, jargon, and hard-sell tactics. 
Write concise, easy-to-read messages that feel tailored to the 
recipient and aligned with their needs.


